
WHAT CATEGORIES WILL BE AT RISK?

HEALTH AND SAFETY CONCERNS

DIGITALISATION IS KEY
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CURRENT AVERAGE SPEND AVERAGE SPEND EXPECTATIONS

AIRPORT SPENDING BEHAVIOURS

AIRPORT SHOPPING SURVEY 

Over half of respondents say they will be equally likely to buy all the product categories 
they used to, with consumables topping the list. However, many say they will avoid buying 
certain non-essential items.

CUSTOMERS WILL BE EQUALLY LIKELY TO BUY:

AVERAGE SPEND:

CUSTOMERS WILL AVOID BUYING:

71% 72%22% 25%

A DECREASE IN AVERAGE SPEND PER TRIP IS EXPECTED TO BE PRIMARILY DUE TO:

76%

30%

72%

27%

67%

25%

Food and beverages

Luxury goods

Books, magazines 
and newspapers

Perfumes and skincare

Alcohol

Clothing and accessories

DUE TO HEALTH AND SAFETY, CUSTOMERS WILL AVOID CERTAIN BEHAVIOURS, SUCH AS: 

70% 69% 43% 38%
testing products 

(e.g. drinks/cosmetics)
touching or trying on 
goods (e.g. clothes)

 interactions with 
sales staff

entering shops 
altogether 

When asked what would increase the likelihood of their shopping in airports, digital solutions 
topped the list.

of respondents do not feel comfortable 
in an environment that does not have 
health protection measures in place.
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would be willing to wait in line before 
entering a shop due to social distancing 
and/or health protection measures

of respondents say they will 
travel less frequently after 

restrictions are lifted.

86%

LESS DISPOSABLE INCOME 4%

FEAR OF GETTING INFECTED 28%

LESS SHOPPING TIME * 64%

* due to social distancing or other health protection measures

Dedicated Click & Collect points instead of shops

Increased range of affordable brands

Virtual queuing apps for shops and boarding

Personal shopping 9%

Online pre-ordering of products

 A more luxurious shopping environment 9%

 Home delivery of pre-ordered goods

Increased range of upmarket brands 7%

52%

47%

27%

46%

20%
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